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Şükrü Yurtsever . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 687

The Impact of Turkish Labour Migration on the Human Resources in the European Union
Gönül Oğuz  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 696

Europeanization of Labour Markets in New Member and Candidate States
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Ayşegül Özbebek, Seda Canikli and Yusuf Aytürk  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 928
Financial Risk Management in Renewable Energy Sector: Comparative Analysis between the European Union and Turkey

Sudi Apak, Erhan Atay and Güngör Tuncer . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 935
Cross-Border Bank Acquisitions and Banking Sector Performance: An Empirical Study of Turkish Banking Sector 

Merve KILIÇ . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 946
Country’s Strategy in Export of Financial Services

Marija Lindemane . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 960
A Fuzzy Weibull Model with Application in Stocks Optimization

Campean Emilia, Morar Liviu and Blaga Lucia . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 972
The Role of Credit Default Swaps on Financial Market Stability

Nuray Terzi and Korkmaz Uluçay . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 983
Assessing Risk for Strategy Formulation in Steel Industry through Real Option Analysis

Farrah Merlinda Muharam . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 991



vi  Contents

Russia and the Russian Tourist in Finnish Tourism Strategies—The Case of the Karelian Region
K. Jakosuo . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1003

How to Manage Yacht Tourism in Turkey: A Swot Analysis and Related Strategies
Mehmet Sariisik, Oguz Turkay and Orhan Akova . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1014

The Effect of Service Interaction Orientation on Customer Satisfaction and Behavioral Intention: The Moderating Effect of Dining Frequency
Rong-Da Liang and Jun-Shu Zhang  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1026

Antecedents of Contractual Completeness: The Case of Tour Operator-Hotel Allotment Contracts 
Tugba Gurcaylilar-Yenidogan, Alp Yenidogan and Josef Windsperger . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1036

Tourists’ Perception and Satisfaction of Shopping in Alanya Region: A Comparative Analysis of Different Nationalities
Süleyman BARUTÇU, Hulusi DOĞAN and Engin ÜNGÜREN . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1049

Strategic Analysis of the External Environment and the Importance of the Information: Research on Perceptions of Hotel Managers
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